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Success

Changing perceptions of the company
⇒ ABBYY has transformed itself from an OCR solution vendor to an 

expert in content intelligence and AI-related issues, thanks to a 
campaign based on a continuous stream of opinion content.

High-impact surveys
⇒ Ballou advised ABBYY on the studies carried out to ensure they 

could be used effectively and had a high impact on external 
communications.

Continuous and regular media presence
⇒ Ballou suggests topics for discussion in order to maintain a media 

presence, even when there is less news about the company.
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Partnering together 6 years!
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Objective
During 6 years, Ballou has helped ABBYY strengthen its 
reputation in France as a trusted AI and digitalisation leader. 
The campaign aimed to shift perceptions, reaffirm its 
pioneering role, and, amid AI’s mainstream rise in 2024, 
position ABBYY as an innovator—educating on Small 
Language Models’ reliability, efficiency, and energy benefits 
while boosting its visibility and leadership.

Propelling ABBYY as trusted AI 
pioneer in a new era
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The campaign

Ballou has managed ABBYY’s PR in France, positioning the brand as a 
leader in content intelligence and process automation. The program 
combined corporate storytelling with data-driven outreach, including 
a 2019 study on automation adoption that secured coverage in Le 
Monde Informatique, Silicon, and IT for Business.

Post-pandemic, messaging evolved toward productivity, governance, 
and the future of work. Regular product news, analyst relations, and 
localized announcements built consistent visibility and helped shift 
ABBYY’s perception from an OCR vendor to a recognized AI and 
process-intelligence brand in France.


